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CHINESE MILLENNIAL TRAVELLERS

INFORMATION SOURCES
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ONLINE

37%

OFFLINE

28% OF CHINESE
VIILLENNIAL
TRAVELLERS
EXPERIENCED VISA
BARRIERS WHEN
PLANNING THEIR
TRAVEL

69% SAY

THEY USE THE
INTERNET MOSTLY
FOR SOCIAL
MEDIA PURPOSES

AVERAGE SPEND -
TRIPS ABROAD

EUR 2,001 TO 3,000 = 7%

. EUR 3,001 OR MORE = 14%

EUR 701 TO 2,000 = 37%

EUR 700 OR LESS = 42%

AVERAGE SPEND -
TRIPS IN CHINA

EUR 3,001 OR MORE = 2%

EUR 2,001 ,.
TO 3,000 = 1%

EUR 701 TO 2,000 = 13%

EUR 700 OR LESS = 84%
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VISITING FRIENDLY LOCALS SUNSCREEN
MONUMENTS
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COMFORTABLE
SHOPPING FREE WIF| SHOES
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