?“)\ WYSE TRAVEL

//// CONFEDERATION

MILLENNIAL TRAVELLERS

TRAVEL REVIEWS AFFECT TRAVEL
DECISIONS PLANNING

3 TO 6 MONTHS .
O PRIOR TO DEPARTURE _ 33%
" AT LEAST 2 TO 3 MONTHS - 6%
PRIOR TO DEPARTURE 0

TOP MOTIVATIONS FOR TRAVEL ROLE MODELS
55% 46% 43%

INTERACT EXPERIENCE INCREASE
WITH LOCALS EVERYDAY LIFE KNOWLEDGE

FATHER

FUTURE SUCCESS FACTORS worgr 2%
R INFORMATION SOURCES

699, FAMILY/FRIENDS

IMPORTANT DESTINATION FEATURES 67% TRAVELWEBSITES
Friendly locals 66% ONLINE BLOGS AND
REVIEWS

DESTINATIONS WITH *

*
MOST LANGUAGE *
CHALLENGES FOR I I - -
YISHTORS 12% 10% 8% 7%

FRANCE CHINA USA GERMANY

12.5% FACE VISA PROBLEMS CHECK THEIR PHONE EVERY
!}ELUON YOUTH TRIPS PER YEAR D 43 %

TRIP LENGTH

OJWEEKS @

AND MORE AVERAGE TRIP SPEND

@® 1.2 WEEKS
MORE THAN

------- LESS THAN €500 - 21%

-+ ABOVE €1,000 - 50%

PREFERRED PAYMENT METHOD

DEBIT CARDS
CREDIT CARDS RATINGS AND REVIEWS

CASH o

- €501 -€1,000 - 29%

AND RATING

PREFERRED NEXT DESTINATIONS 51%

WRITE POSITIVE
REVIEWS

50%
POST REVIEWS
1 -2 TIMES A YEAR

11%

AUSTRALIA

www.wysetc.org



